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Abstract

In the globally competitive business scenario the implication of behavioural economics is necessary to predict the behavioural shifts among
the next-generation customers. The present study includes a critical evaluation regarding different perspectives and challenges associated
with the implication of BE to assess the behavioural changes to occur among the future generation consumers. A secondary qualitative
strategy is adopted in this study along with including an exploratory research design to evaluate the topic in a critical manner. Thematic
analysis is performed in this study based on key findings obtained from secondary sources available on the online platform.

The key findings show that BE is an effective tool for modern business units such as public goods organizations and tourism units to
anticipate the behavioural changes to occur among the next generation consumers in respect of purchasing goods and availing services. The
influence of social factors and changes in emotional requirements are found to be major factors to influence customers’ shifts in behaviours
in the future period. Challenges can also be faced in respect of the communication gap and thus an appropriate implication of BE would

contribute to an effective prediction of consumer behaviour to ensure suitable strategic changes in the future period.
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INTRODUCTION

Behavioural economics (BE) includes psychological
experimentation to assess the behavioural aspects of people
in the real world. It refers to a combination of economics,
decision science and psychology to understand the way
people make decisions in real-life activities. This study is
aimed at evaluating different perspectives of BE for the
upcoming generation along with assessing associated
challenges. BE contributes to a precise measurement of
demographic groups in respect of analyzing systematic
cognitive biases. The aspect of cultural influence is also
incorporated in this regard to understand the consequences of
cognitive human behaviour. It also helps in understanding the
decision-making perspectives of consumers associated with a
business unit. The application of BE is beneficial for
commercial units to make suitable marketing strategies. A
potential relationship is also established between the
employer and employees as BE is implied to collect authentic
data regarding the behavioural aspects of employees.
Therefore, the behavioural perspectives of future employees
and customers can be assessed by business units that help
them to develop suitable strategic actions.

BE ensures the collection of unique insights from social
science along with incorporating analytical tools to identify
challenges regarding behavioural perspectives [1]. Therefore
the present study is significant to explore the role of BE in
evaluating decision-making aspects of the future generation
under the effect of social influences. It is evident that social
influences can be categorized as informational and normative

influences [2]. The application of BE would be beneficial to
evaluate both the aforementioned facts and thus associated
challenges can be estimated by the researchers. For instance,
customers’ behavioural shifts as a result of changes in the
market environment and social factors can be assessed by
economists by utilizing BE optimally. As a result, modern
business units can be capable of analyzing the behavioural
changes in the future generation of customers and suitable
marketing strategies can be implemented to cope with these
changes in a viable manner.

MATERIALS AND METHODS

Research design

It refers to the philosophical framework incorporated in a
study to explore the topic in a logical manner. This term
refers to select an appropriate outline for research activity in
respect of collecting authentic data and analyzing it in a
systematic way [3]. The selection of an appropriate research
design allows a researcher to sharpen the methodological
approach to ensure the successful completion of the study.
Here a secondary qualitative strategy of research is
incorporated to gather valid information related to the topic
from online articles. Three main aspects of research design
include the collection of authentic data, measurement of data
validity and analyzing it. The reason behind choosing a
secondary qualitative strategy includes its benefits to gather
relevant information from suitable sources in a time-effective
manner. Secondary sources available on the standard online
databases provide authentic information as it is based on the
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key findings obtained by previous scholars and researchers
[4]. As a result, the present research topic can be analyzed in
a significant way based on reliable information from valid
secondary sources.

An exploratory research design is used in this study as a
few sources are available on the online platform regarding the
chosen topic. It is evident that an exploratory design is
beneficial for research that includes a topic with complex
issues [5]. The present topic is associated with an innovative
tool that is used in modern industrial frameworks for
assessing the behavioural aspects of associated stakeholders.
Different challenges in conducting BE appropriately to make
suitable decisions can be evaluated by adopting the
aforementioned research design in this study. Along with
that, challenges faced by modern business units to make the
existing workforce in assessing the behavioural shift of
next-generation customers can be evaluated optimally by
implementing the aforementioned research design. The
theory of homo economicus is also assessed by applying this
research design to evaluate the aspect of decision-making in
maximizing the profitable business outcome as a producer.
Suitable behavioural models are also evaluated in this study
to assess different approaches used by business units for
better predicting consumers’ actions.

A suitable exclusion criterion is applied in this study while
selecting relevant research articles for exploring the topic
effectively. The exclusion criteria are as follows:

Exclusion criteria

Acrticles available before 2019

Articles published in other languages than English
Articles that are not available in full-text pdf format
Acrticles do not contain keywords in relation to the topic
Acrticles require a paid subscription

Articles do not have credential details in the available
online databases

Data analysis tools

Data analysis is an important parameter that is required to
assess the raw data gathered from relevant sources associated
with a topic. The inclusion of a suitable data analysis tool is
necessary to determine the relationships between research
variables related to a research topic. Here, a thematic analysis
strategy is adopted to examine associated research variables
based on secondary information collected from online
articles. Thematic data analysis is significant to analyze
qualitative information to identify key aspects aligned with a
research topic [6]. Thus, by developing suitable themes
different perspectives on utilizing BE in the prediction of
next-generation  customers’  behavioural  shifts are
systematically obtained in this study.

Apart from that, different challenges faced by modern
business units to utilize BE in an effective manner are
evaluated optimally. Problems that occur in predicting
behavioural changes in employees by modern employer
entities are also assessed appropriately by implementing
thematic analysis strategies. Along with that, the assessment

of the practical implication of BE in predicting both
employee and customer behaviour is conducted optimally
aligned with suitable theoretical underpinning related to the
topic.

RESULTS

The behavioral economics enhances the next generation
by embedding the behavioral insights

The main insights of behavioural economics includes the
combination of the elements degrading psychology and
economics for understandings the behaviour of several
people in the real world. Apart from that, it helps in assuming
the people that have well-defined preferences, self-interested
decisions that are based on all the preferences for next
generation. The behavioural economics generally uses the
psychological experimentation process for developing
several theories regarding the process of decision making [7].
Furthermore, it has been identified the actual range of biases
regarding the thinking and feeling of several people. The
main  dimensions regarding behavioural economics
framework is totally based on the empirical and theoretical
research based on the policy domains which includes
environmental behaviour customer behaviour for the next
generation. The crucial components regarding behavioural
economics includes the effects of cognitive, cultural,
psychological, social and emotional factors based on the
decisions of all the individuals.

The understanding of the behavioural economics assumes
in which people provides many constraints and preferences.
Furthermore, it is capable of making the rational decisions
that effective weigh the benefits and costs of each and every
option. The behavioural economics is much more important
for an organisation as it can provide the valuable insights for
all the marketers and help them in identifying the behaviours.
It includes in creating an appropriate framework that help in
understanding several people and making all decisions.
Apart from that, it helps in adapting the irrational biases of
several customers and also helps to adapt the emotional
requirements and demands [8]. Moreover, it additionally
focuses on the behavioural psychology that helps in
understanding the reasons of buying any products by several
customers and process of motivating all the employees within
the organisation.

The behavioural economics help in improving the
relationship between an employer and an employee’s which
will foster the business performances at the time of conflict. It
includes the best way for managing the motivation and
expectation of all the employees. Furthermore, the
behavioural economics includes the management that help
the organisational leaders that handle various problems based
on human resources which can occur during the workday.
Therefore, it creates the combination regarding the changes
based on the organisation and help in understanding the
potential risk for overcoming all the identified barriers.
Hence, it helps in enhancing the behaviour that leads to the
easier process of communication between management and
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workers of next generation.

Behavioral economics seeks in explaining the human
behavior and understanding the anomalies

The behavioural economics includes the psychological
study which focuses on analysing and observing regarding
controlled environmental changes which affect the overall
behaviour. The main goal of the behaviour economics
includes in manipulating the overall environment and it is
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considered as the effort for changing the behaviour that is
observed within the tourist organisation [9]. The behaviour
analysis is the analysis that focuses on human behaviour
which helps improving the overall quality regarding several
families and individuals. The human behaviour generally
focuses on the sociology, psychology, ethology and many
other behavioural activities within the organisation.
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Figure 1: MINDSPACE Framework of behavioural economics [10]

The above figures include the MINDSPACE framework
regarding the behaviour changes that assembles the robust
effects which influences the human behaviour. The overall
understanding of the functions of human behaviour helps in
establishing the goals of a business. It additionally helps in
nurturing the workforce which can work effectively within
the tourist organisation [10]. The economic realm within the
organisational behaviour includes the transactions of an
individual firms and it help in determining the management
approaches for managing all the resources. The human
behaviour is totally based on the effective communication
between an employee and employers which help in identify
several values and principles. Furthermore, it also helps in
achieving all the goals of any particular project and it help in
understanding the external and internal factors which shapes
all the experiences. The main purpose of the behavioural
analysis includes the behaviour regarding non-human and
human organisation. It focuses on several factors by
understanding, describing, predicating and explaining the
entire behaviour of an individual.

The behaviour economics includes in endeavouring and

providing the accurate account regarding decision making
process and it is motivated by desiring in improving the
predictive and explanatory power regarding economic
models. It includes in identifying the anomalies which
focuses on the economic phenomenon that are much more
inconsistent within the tourist organisation. The behavioural
economics represent the sharper departure of the mainstream
behaviour and it includes the alternative theory based on the
consumer behaviour where the researchers refer to anomalies
regarding the strategies of an organisation.

Behavioural economies affect in the decision making
processes

The behavioural economics includes the decision-making
process which helps in evaluating the alternatives and also
makes several better choices. Apart from that, it develops the
problem solving skills and critical thinking skills for making
better decisions. Moreover, it includes in developing the
analytical skills for examining the overall data for supporting
better decisions. The behavioural economies includes the
heuristics, tendencies and biases which affects overall
decisions from which people try to improve within the tourist
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organisation [11]. The decision making process is strongly
biased through the unconscious mental processes which
sometimes produces better outcomes quickly and it also
makes the irrational choices. The behavioural disorder might
have the negative long-term and short term effects on the
professional and personal life of an individual. People might
get into difficulties regarding bounded rationality, bounded
self-interest and bounded willpower and many more.

The behavioural economics interprets the homo economics
wrongly as the psychological model rather than any of the
analytical devices. The behavioural economics help in
combining the elements that are based on psychology and
economics for understanding the human behaviour in the real
world. The main challenges of the behavioural economics
include the purchasing choices of the customer that are
influence by several factors which are seemingly not related
for the product itself [12]. The factors include the cognitive,
social, cultural, psychological and emotional factors by
enhancing the customer behaviour. The framework of
behavioural economics is totally emerged and it is for the
dissatisfaction of the neoclassical theory based on several
process of the consumer. The main problem of the
neoclassical theory includes the human beings that are
presented and considered within the mainstream economics.
Therefore, human beings are not considered as the rational
actors as the behavioural economics that considers most of
the emotions for becoming key driver of all the choices of
consumers.

Motivation is totally based on the behavioral perspectives
that drive the internal and external goals which produce
learning behavior

The entire behaviouristic approach includes in examining
the motivation process that are learned within the tourist
organisation. Furthermore, it illustrates about the process in
which it can drives the external and internal goals which
interacts with the learning process for producing overall
behaviour [13]. Extrinsic motivation is considered as the
motivation which is driven by the external rewards and it can
be tangible for grades such as fame or praise. The intrinsic
motivation helps in arising in the individual which is focused
purely on the outside rewards. Furthermore, it engages the
behaviour that arises for the inherent satisfaction based on the
activity rather than the actual desire for any specific
outcomes. The economic theory that is focused within the
study is the Social learning model that suggests the social
behaviour by imitating and observing the actual behaviour of
several other people.

The main principles of the social learning theory include
attention, observation, motivation, reproduction and
retention. On the other hand, the main concept of this theory
includes in positing the people that emulates the entire
behavioural principle which is observed within the
environment if the overall behaviour is enforced [14]. The
social learning theory is important as it works by observing
the actual behaviour of several other people. The epoch of
behavioural approach includes the external and internal goals

for producing the behaviour within the tourist and public
goods organisation. The main approach of motivation and
learning process help to combine all perspectives for
determining entire behaviour.

On the other hand, the behavioural aspects and
perspectives is considered as the psychological approach
which help in suggesting the keys for developing the external
stimuli and the observable behaviour within the environment.
It also focuses on the behaviourist theory based on the
learning theories that focus on emphasizing the internal
factors which motivate all the actions. It also provides the
explanation regarding all the experience that can change the
actual  behavioural  perspectives.  Therefore, the
externalisation of the behavioural economics includes the
difficulties that are totally directed towards the entire external
environment. It includes the physical aggression, several
behavioural issues and many others. Hence, the behavioural
focuses on an actual idea in which all behavioural
perspectives are learned through the interaction with an
appropriate environment and it initiate the inherited factors
which influences overall behaviour.

DISCUSSION

Based on the key findings of the thematic analysis
behavioural insights of customers and employees are found
to be analyzed appropriately by implying BE by economists.
The behavioural model of social learning is included in this
study to assess the role of social factors on the next
generation customers in respect of changing their buying
behaviours. It is evident that customers’ decision-making
depends on external factors such as brand value, reviews and
ratings available on company websites [15]. BE is an
effective tool in this regard to assess psychological changes
of next-generation consumers that might occur among
future-generation consumers under the influence of social
pressure.

Apart from that different challenges in respect of
implementing BE in a viable manner are also assessed in the
thematic analysis section. It is found that the assessment of
differences in customers’ perspectives in an appropriate
manner is quite challenging for modern business units. Apart
from that, the lack of knowledge regarding the economic
discipline can lead to a challenging situation for modern
business units to imply BE effectively in analyzing the
behavioural changes among next-generation customers.
Biased behaviour among employees and communication
gaps between employees and employers also create
challenges in the appropriate implication of BE in the real
world. It also develops challenges for employers to make
associated employees informed about the importance of BE
in predicting the shifts in customers’ behaviour in the future
period. It would create a riskier situation for the employers to
anticipate the behavioural shift among the next generation
customers and employees and thus the business activity can
be affected negatively.

On the other hand, the cognitive behaviour of customers is
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found to be changed under the influence of changes occurring
in respect of personal needs. Based on the BE implication,
modern business units can be aware of changes occurring in
the next generation of customers’ purchasing behaviour due
to changes in emotional requirements [16]. It is evident that
the modern generation customers prefer to fill their emotional
requirement-based needs on a priority basis. Furthermore,
psychological and self-fulfilment needs are also anticipated
to be addressed by the next generation of customers in the
future period. Therefore, suitable marketing strategies would
also be required to change by the modern business units to
cope with the behavioural changes to occur at the ground
level customers. From the result section, the tourist industry
is found to be beneficial by implementing BE in respect of
anticipating the shift in the next generation of travellers in the
future period. Moreover, behavioural shifts by consumers
associated with the market of public goods can also be
evaluated through BE implementation in a viable manner.

Adequate decision-making can also be performed by the
business units to assess different social factors that influence
customers’ behavioural shifts in terms of purchasing aspects.
It is found from the thematic analysis that the future
generation of customers will be associated with impulse
buying under a strong influence of social pressure. BE is
found to be a significant tool in this regard to predict the
aforementioned changes and their consequent impact on the
economic aspects of associated business activities in the
future period.

The evaluation of customers’ social status and economic
background is necessary to forecast their behaviour shift in
the future period [17]. Therefore, employees associated with
an organization are required to have adequate competency
regarding suitable machine-learning techniques to predict
customers’ behavioural aspects. The innovative strategic
implication is necessary for that to make all the employees
capable of implementing BE in a viable manner to forecast
the behavioural shifts in respect of purchasing decisions [18].
Thus BE is considered to be an effective tool for modern
business units to forecast the behavioural shifts to occur
among the next generation customers. It would be significant
for the business units to revise their marketing strategies
along with implying adaptive strategic measures to make the
subordinate employees informed about suitable techniques to
mitigate challenges that would be faced in this regard.

The basic resources of the organizational sector focus on
the field research sector that might extremely regenerate
regarding economical models in this context. Inconsistency
over the timing process can be generated through the supply
of economical segments. These might focus on
understanding behavioral resources are essential through
well-defined performance segments. This assumes
organizing basic resources in the current self-interested
decisions making process. Behavioral insights can be
detected through common business segments and is
associated factors in the present context [19]. Managing these
resources can be detected through common resources that

need to be managed through common segments in the current
context. Organizing this process can be detected through
basic resources in this process.

Recognizing these resources can be detected through
organizing sources according to basic resources.
Contradictory, economical segments manage through the
automation of behavioral perspectives in this context.
Information regarding the basic perceptions and their

resources manages to organize through resourceful
organizations. The optimum cause of economical
combinations in economical segments continues with

understanding well-defined performances in the present
context. This will organize through basic resources that can
generate through preferences resources. Costs and
organizations of optional resources can generate through
available resources in the business context.

CONCLUSION

Determining the economical resources and their benefits
regarding the business aspects can be generated through basic
resources. Managing the essential resources in the present
business context according to the business segment enlarges
its resources in the present context. Economical effects and
resources in the current context can manage through
decisions regarding business aspects. Behavioral approaches
can manage through motivational resources in the internal
and external drivers are indeed essential through productive
resources. Learning theories can be generated through global
perspectives and can be detected through modifications that
are essential to generate through basic requirements in tourist
section and public goods [20]. The internal motivational
segment can be detected through basic requirements in the
present context of environmental aspects and resources in the
current context.

Motivational segments and their energizing segments can
be detected through fundamental resources in this context
and secondary qualitative research data is implicated in this.
Forces of external resources and internal resources can be
detected through organizational segment need to be
generated through basic requirements and their resources in a
present manner can be detected. Internal and external
resources can be organized through the purpose of organizing
new resources is essential. The philosophical segments on the
behavioral segment can be organized through basic resources
in the present context as it values social learning models.
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