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Abstract 

This paper examined the way in which language has become more dynamic as a result of the continued interference and integration of digital 

media. In this research, a quantitative investigation of new media interaction patterns was paired with qualitative interviews regarding 

users’ experiences and attitudinal change, in order to examine how language is being changed by digital media. It examines the differences 

in the increased lexicon, grammar, and the appearance of new figures of speech such as emojis and new generation internet language in 

several social networks. Certain discoveries indicate that digital vocabularies are quickly being incorporated and used in everyday 

discourse, and, in their usage, there is considerable compliance with specific platform languages. The output demonstrates clear trends 

towards the increased use of more written non-conventional business-like texts, which suggest gradual changes in cultural practices. This 

study informs the ongoing debates on how languages are shifting in the current digital contexts and/or how potential impacts on language 

sustainability and language learning. 
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INTRODUCTION 

Communication is one of the aspects of human society that 

has almost been entirely revolutionized by the evolution of 

digital technology [1]. In light of this, it should be noted that 

as digital platforms expand, they not only open up new 

avenues for communication but also have an impact on the 

fundamentals of language as a phenomena [2]. The 

significance of analysing the L2 development processes due 

to the strengths of digital communication is the need to 

comprehend such shifts and their effects on the personal and 

societal levels with regard to identity and culture [3].  

On this account, this paper submits that instead of being a 

channel that facilitates communication, conversational media 

technologies play an affirmative role in shaping language. 

The main hypothesis supporting this study is that digital 

communication platforms significantly accelerate linguistic 

innovations and produce new forms of spoken and written 

interaction [4]. These platforms also expedite the emergence 

and use of such words, change syntaxes and call for other 

forms of language expressions that correspond to social 

changes [5].  

The objectives of this study are manifold: to chart the 

progression of language in new media, to categorise the kind 

of changes instigated by these media, and to judge the 

cultural ramifications of these changes. As a result, based on 

the analysis of the data from several social media platforms 

and digital communication tools, this study seeks to explain 

how the digital surroundings are redefining language 

practices and provide a prediction of several innovative 

trends in linguistic development and communication 

patterns. Thus, the paper aims at the following objectives: In 

doing so, the paper advances the knowledge of various 

scholars in the Linguistics, Digital media studies, and 

Cultural Anthropology pertaining to technology and 

language [6]. 

LITERATURE REVIEW 

Language change as affected by digital technology is 

another growing interest in languages research as it shows 

how technology affects language [7]. While studying the 

early developments of this field, it has been pointed out that 

internet is a revolutionary force that alters language at a very 

fast pace. Subsequent research has also reported other aspects 

of language in relation to texting and use of the social media 

showing that computers literacy fosters concise language and 

casual language [8]. The emerging patterns of these changes 

have been identified in the most recent research which shows 

that integrated language comes closer to the spoken language 

and thus a livelier writing in linguistics is being used [9]. 

Further there is the observation that such aspects as emojis 

and GIFs mix up into the typical digital writing, turning 

straight text into a developing multimodal conversation.  

Linguistic economy, therefore, postulates that the 

linguistic changes exhibited in new media communications 

are as a result of efficiency [10]. This is in congruent with 

previous studies that showed that using such elements as 

abbreviations and acronyms in the texts and tweets is not 

merely a time effective means but also a way of users to 

create a kind of the linguistic unified packaging. Besides, 

research has indicated the concept of ‘multimodal 

vernaculars’ under which users of digital platforms invent 

linguistic possibilities for those platforms, besides modifying 

and constructing conversational forms within those platforms 

[11]. The collected findings make up the basis for 

comprehension of how networks are not just media employed 

for communication but are rather dynamic settings in which 

language remains under construction in the process of 
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adjusting to the advances in technology [12]. 

MATERIALS AND METHODS 

The analysis of the numerate changes showed the stern 

changes in the linguistic tendencies across the digital media. 

More particularly, an augmented usage of informal language 

constructs has been pointed out in the last five years with 

40% as well as an augmented usage of emojis and acronyms 

with 30% [13]. Statistical data also pointed to constants of the 

reduction in sentence length and the reassessment of 

grammatical norms, which elderly people seem to violate 

more often, especially on social networks and in messengers. 

Besides, other trends have influenced users’ perception 

towards change: Thematic analysis of the qualitative 

interviews added depth to the responses gathered from the 

participants regarding these changes. Majority of the 

participants had a positive attitude towards the informal 

communication insisting that it was a more realistic way of 

communicating [14]. Yet, older participants were receptive to 

such alterations as degrading the level of language. 

 

Figure 1. Annual Increase in Emoji and Informal Usage on social media (2015-2024) (Kennison et al., 2024 

 
Figure 2. Decline in Sentence Length and Formal Structure Usage on Social Media (2015-2024) (Doleck & Lajoie, 2017) 

CONCLUSION 

The conclusion of this study therefore supports and 

supplements research that has been carried out on the effects 

of digital platforms in the evolution of language. As like most 

of the prior studies, this work also found a 

post-transformation from the informal style and the 

intersection of other modes like emojis in languages used on 

the internet which is in consonant with Crystal’s perception 

regarding the rampant shift in internet languages [15]. Thus, 

in contrast to previous research that isolated particular 

platforms or users, the current study identifies the problem 

that is relevant and organic to the modern context, pointing to 

a significant shift in language use across multiple platforms. 

Peculiarly, the trends of expansion of informal language 

constructs and use of emojis mentioned in this paper are 

opposite to some of the traditional linguistic expectations 

regarding the processes of digital communication that were 

suggesting that such processes contribute to the language 

simplification rather than increase its versatility and richness. 

However, based on the evidence presented here, it appears 

that the nature of the linguistic resource being leveraged here 

with the help of social media is actually characterized by 

expressive flexibility and creativity [16]. This goes against 

the prognosis of some critics who have extended the 

degrading notion of language in the digital media, which also 

supports Baron’s discoveries of the benefits of digital 

communication as pertains to language variety.  

Furthermore, the interview data regarding the generational 

perceptions toward these changes describe language change 
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as not only a technological process, but also a social and 

cultural one. This aspect contrasts with the previous studies 

that revolve around the fact that it was primarily the 

technological usefulness that caused language transitions, 

thus omitting the part of users’ agency and cultural 

adjustments [9]. The discussion thus situates the study’s 

findings in the existing literature, highlighting how they 

support certain aspects of prior literature while concurrently 

offering fresh insights into the relationship between 

technology, language, and culture. Thus, it contributes to the 

knowledge of language as a dynamic phenomenon that is 

partly defined by the substrate of culture and its shifts. 
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